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Abstract 
RESEARCH GOAL, is to identify the media relations strategies which was undertaken by 
Public Relations LGEIN in Mobile Optimus G product launching and knowing how Public 
Relations build a good relationship with the media. RESEARCH METHODS which used is 
descriptive qualitative method. The data was collected through direct observation with “natural 
setting” and using semi-structured interview to the company's internal LGEIN as well as from 
the study of literature in the form of books that can help this research. VALIDATION using 
more than one data as comparation. ANALYSIS was done by using an interactive model of data 
analysis by Miles and Huberman, which performs data reduction, data display and make 
verification from result of data. RESULTS ACHIEVED by researcher is Public Relation 
LGEIN understand work and fulfill media needs well, as understand the media deadline, media 
writing style, quick responding media, and have the complete data. CONCLUSION, Public 
Relations LGEIN can provide the best service through media relations activities. This in an 
important factor for successful Public Relation, in example media publication (SE) 
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TUJUAN PENELITIAN, ialah untuk mengetahui strategi media relations yang dilakukan 
Public Relations LGEIN dalam peluncuran produk Optimus G Mobile dan mengetahui cara 
Public Relations membangun hubungan baik dengan media. METODE PENELITIAN yang 
digunakan adalah metode kualitatif deskriptif. Pengumpulan data dilakukan melalui observasi 
langsung dengan suasana ilmiah (natural setting) dan menggunakan teknik wawancara 
semiterstruktur terhadap pihak internal perusahaan LGEIN serta dari studi kepustakaan berupa 
buku-buku yang dapat membantu penelitian ini. VALIDASI menggunakan lebih dari satu data 
sebagai perbandingan. ANALISIS dilakukan dengan teknik analisis data model interaktif 
menurut Miles and Huberman, yaitu melakukan reduksi data, display data dan membuat 
verifikasi dari hasil olahan data. HASIL YANG DICAPAI peneliti adalah Public Relations 
LGEIN dapat memahami kerja dan memenuhi kebutuhan media dengan baik, seperti memahami 
deadline media, gaya penulisan media, cepat tanggap dalam merespon media serta mempunyai 
data yang lengkap. SIMPULAN, Public Relations LGEIN dapat memberikan pelayanan yang 
baik melalui kegiatan media relations. Hal ini menjadi faktor penting untuk mencapai 
keberhasilan Public Relations yaitu publikasi media. (SE) 
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